
GIVE WATER A BREAK

LACIE ULRICH, HOUSTON WATER 

EVENT PLANNING AND OUTREACH LEAD
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PURPOSE
together we create a strong foundation 
for Houston to thrive

5 TO THRIVE VALUES

respect  | ownership  | communication  | integrity  | teamwork
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WHY CONSERVATION IS NEEDED

Between 2020 and 2070

- Texas’ population is projected to increase 

73%

- Water demand is projected to increase by 

9%

- Current supply is projected to decline by 

approximately 18%

- About 30% of future water supply will need to 

come from conservation strategies

Projected total annual water demand and existing 
water supply for all sectors in Texas (millions of 

acre-feet)

Source: Texas State Water Plan
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HOUSTON’S PROJECTIONS AND NEEDS

Between 2020 and 2070

- The Houston metropolitan population is projected to increase from 4.7 million 

to 6.2 million.

- Water demand is projected to increase by 34%. 

- Houston has a water need or potential shortage of 220,772 acre-feet/year.

- About 18% to 28% of future water supply will need to come from water 

conservation.
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CITY OF HOUSTON WATER CONSERVATION 
PLAN
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EDUCATIONAL CAMPAIGNS

Heavy reliance on partner campaigns and materials
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CHALLENGES WHEN COMMUNICATING WITH 
HOUSTONIANS ABOUT DROUGHT

- Historically less frequent droughts 

compared to other Texas cities 

- Abundant surface water resources vs 

peak demand issues

- Houston’s typically high rainfall
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IMPETUS OF THE GIVE WATER A BREAK 
CAMPAIGN

Climate projections show: 

- Lengthening of summer, with summer beginning 

earlier and ending later

- Increases in the number of hot days per year 

(maximum temperature above 100°F). In 2022, 

Houston’s IAH weather monitor reported 22 

days with temperatures above 100 degrees.

- Increases in the temperature of the hottest days 

experienced each year 

- Longer multi-day heatwaves Source: Houston Climate Action Plan
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DROUGHT AWARENESS
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WATER CONSERVATION EDUCATION
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INTEGRATING CURRENT CAMPAIGNS
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INTERNAL PILOTING

Campaign shared through:

- Employee newsletters

- Email blasts

- Digital and print signage in office 

buildings

- Giveaways for the staff

- Presentations
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CITY OF HOUSTON  AND PARTNER 
PLATFORMS
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PUBLICATIONS AND MEDIA
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ADVERTISING
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IN THE COMMUNITY
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GIVE WATER A BREAK COLLATERALS MATERIALS



19

AVA DIGITAL AWARDS

2023 Platinum winner in the international AVA Digital Awards competition that recognizes 

excellence by creative professionals responsible for the planning, concept, direction, 

design and production of digital communication. 
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HOW YOU CAN HELP

Spread the word:

Share through newsletters, social 

media, etc.

‒ Facebook

‒ Twitter

‒ YouTube Video

Campaign materials available for 

download at                

GiveWaterABreak.org

Request a community presentation at 

WaterConservation@houstontx.gov

https://fb.watch/je-tjpHyTZ/
https://twitter.com/HouPublicWorks/status/1628478031105859586?s=20
https://youtu.be/ef11f1_ozmY
https://www.houstonpublicworks.org/give-water-break
mailto:WaterConservation@houstontx.gov


21

Questions?

Thank You!

Email: lacie.ulrich@houstontx.gov

houstonpublicworks.org                       @houpublicworks
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