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HOUSTON 
RUNS ON WATER

3 PILOT TEST LOCATIONS
- Houston
- Panhandle
- Hill Country
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WATER CONSERVATION 

PROACTIVE DROUGHT MANAGMENT

on-going specific 
goals
reduce water demand by 1.6% / 5 yrs
reduce water loss  5 % / 5 yrs

goal
reduce specific % of water demand in 
short-term period

strategies
demand management
water-efficiency increase
water loss management

strategies
Drought Contingency Plan Stages 1-4
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PROACTIVE TARGET GOALS
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PROGRAM GOALS

information 
sharing & data 

collection
education 
programs 

incentive 
programs

targeted 
programs for 
regulation & 

drought

meeting 10+ 
year goals

integrated 
resource planning 

or supply goals 
met

existing
WaterWorks Festival & Museum
Project WET training

added
two water conservation studies
additional outreach and educational programs

need
unified water education campaign

existing
no incentive or targeted programs
studies will inform these sections

added
Smart Utility Check-Up program
Wholesale Water Conservation Program
Water Loss Task Force

need
continue developing incentive programs
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RESIDENTIAL EDUCATION

winter spring summer fall

irrigation leak repair
Wyland Challenge & 

rain barrel sale tips 
Imagine a Day 
Without Water

EPA WaterSense 
campaigns #WaterSense

US Water Alliance 
Campaign: #ValueWater 
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COMMERCIAL, WHOLESALE & WATER LOSS PROGRAMS

commercial buildings wholesale customers

Smart Utility 
Check-Up Program

Wholesale Water
Conservation Program

Water Loss Task Force 

Public Works
service lines
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HOUSTON RUNS ON WATER
CAMPAIGN 



TWF MISSION

LEADING TEXAS INTO A SUSTAINABLE FUTURE BY 
INVESTING IN THE NEXT GENERATION OF WATER 
LEADERS
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CO L L A B O R ATI V E  P I LOT  
F U N D I N G
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H O U S T O N  H O B B Y  A I R P O R T  A D

G R O C E R Y  T V  A DB O T A N I C  G A R D E N S  S I G N S
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BASIC MEDIA PLAN
organic & paid social media
Customer Account Services e-blast, website banner
influencers & sponsored content
advertising placement (e.g., airports, Grocery TV)

MEDIA PLAN

ADDITIONAL EFFORTS
targeted fundraising

TIMELINE
May 2021
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WHAT’S NEXT?

Help us spread the word!

share social media posts
Facebook, TikTok, Instagram and Twitter

share webpage
HoustonRunsOnWater.org

look for upcoming promotion
Houstonia Magazine, Hobby Airport
Grocery TV, Houston Public Media & more!

stay tuned 
for upcoming presentation on TSU study

Request more information at waterconservation@houstontx.gov

http://www.texasrunsonwater.org/
mailto:waterconservation@houstontx.gov


houstonpublicworks.org @houpublicworks

Thank You!
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